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We are the experts in personal finance.

We help Malaysians maximise every ringgit they spend, help them get better deals
and save money.

RinggitPlus.com is the leading financial comparison website in the country.

TODAY



RinggitPlus.com - Malaysia’s #1 Financial Aggregator



Our Unique Business Model

JIRNEXU AD SOLUTIONS
Media Publishing House &

Digital Marketing Solutions

Performance Marketing + Editorial
+ Creative + Video

Banks & FSI Partners
+ Other Industries

Malaysia's  
Financial  
Aggregator

Customer  
Acquisition  

Channel
Personal  
finance:  
Knowledge &  
tips

Financial  
products:  
Comparison &  
applications

XpressApply:  
End-to-end  
applications on  
RinggitPlus.com

Online  
customer  
journey:  
Marketing,  
acquisition,  
fulfilment and
retention

Banks &
FSI Partners

Ad Solutions

Online publisher:
Content partnership

Media channel:
Digital advertising space

Consumers

Ad Solutions
Online publisher:

Content partnership

Media channel:
Digital advertising space



OUR TRAFFIC AND DATABASE REACH

Source: Google Analytics Q1’20

82%

15% 3%

Launched in

2012

2mil
Avg. Monthly  

Visits

300k
Social Followers

37k
Hours on site/month

2.3mil
Leads Generated  

To-Date

3mil
Avg. Monthly  

Page Views

850k
Customers  

To-Date



RinggitPlus.com - Malaysia’s #1 Financial Aggregator

Data consolidated from Jirnexu database as of Q1’FY20



Malay  
52%

Chinese

40%

Indian  
7%

Others  
1%

RaceGender

59%
Male

41%
Female

48%

31%

8%

10%

Age Breakdown

3%

25-34

35-44

18-24

45-54

55+

OUR CONSUMER DEMOGRAPHICS

Data consolidated from Jirnexu database as of Q1FY20
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Our Unique Propositions - Financial Data

We have captured the largest amount of financial data points 

from our customers through their financial applications.

Application  
Successful

Full Name:2 Mr. Tan Seng Lee

Identification:3 890322-XX-XXXX

Address:4 6, Jalan PJU 8/3A,

Damansara Perdana,  
47820 Petaling Jaya

5 Contact Number:

+6012-3218888

6 Email:
Adam89@gmail.com

7 Income Statement:

RM6,800 / month

8 Credit Report:

Available

Product Selection:1 Credit Card

* Platform and processes are PDPA and PCI compliant

9 Product

Approval:
Duration since  
Approval.

mailto:Adam89@gmail.com


Examples of Key Audience Segments

SME & Business Owner Segment

Audience Base Size

• Job titles
• Shareholder status (CTOS)
• Business SME loans
• Self-Employed

73,000

Investor Segment

Audience Base Size

• FD Leads & Accounts
• Income level: 7,000 >
• Age: 27 & above
• CASA Leads & Accounts

156,000

Homeowner & Mid-High Income

Audience Base Size

• CTOS/CCRIS Home Loans
• Age 30 >
• Income: RM 6,000 >

147,000

High Income & Spend Power

Audience Base Size

• RM8,000 monthly income
and above

• Premier Credit Card Holders
• Recently approved of a  

credit card - last 6 months

120,000

E-Commerce & High Spend Power

Audience Base Size

• Monthly Income: 5,000  
min.

• Age: 21-35
• Newly approved credit cards

400,000

Travel Segment

Audience Base Size

• Approved travel credit
card  (6 months)

• Approved travel
insurance  (6 months)

• Age: 21-35

96,000



Services On RinggitPlus.com

OUR COMMERCIAL SERVICES

DISPLAY ADVERTISEMENT
Ads to a targeted audience/run of site

ADVERTORIAL CONTENT
blog posts /infographic /advertorials  
with social boosts

EMAIL MARKETING
-Weekly RinggitPlus Newsletter
-Solo EDM
( to a targeted segment)

SPONSORSHIP
BAU RinggitPlus Acquisition  
Campaigns (RM500-1k per
product)

VIDEO PRODUCTION
Branded video with social boosting  
(Concept > Pre Production >
Production > Post Production)



Services Beyond RinggitPlus.com

TECH/CREATIVE
- Chatbot
- Microsite
- Creative Production
- 3rd Party Tracking

FB CUSTOM
AUDIENCE
Leverage on our 1st
Party Data for your
campaigns

ON GROUND
Co-branded campaign
creation & management
- Event
- Seminar
- Workshop

DIGITAL SURVEY
Get consumer  
feedback to derive  
insights for growth

PERFORMANCE MARKETING

Reach highly targeted audience  

based on financial data of the  

audience

- Facebook / Google

- Youtube/ Facebook Videos

- Programmatic Display

- Data Management

- SEM/SEO

WIDE-RANGING CAPABILITIES THAT OUR PARTNERS CAN  
LEVERAGE ON TO DRIVE THE AWARENESS & LEAD GENERATION

Digital Services

SOCIAL MEDIA  
MANAGEMENT
Managing Social  
media platform of  
client

LEAD GENERATION
Highly optimized  
landing page on  
RinggitPlus to collect  
leads

TELESALES
TEAM
We have a  
telesales team  
to assist client’s  
campaign.
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OUR CLIENTS AND PARTNERS



Service: Content Marketing Bundle  

Results: Overachieved KPI by  

15%

Service: Campaign Sponsorship

Results: >2M in Sales in 12 months

Service: Advertisement on RinggitPlus.com

Results: 40% higher avg time spent

Service: Advertisement on RinggitPlus.com

Results: 20% uplift in conversion

Service: Activation Team (Rakan RP)

Results: 8,000 contest submissions in 10 days.

Service: Data Management Platform

Results: 25% increase in average ticket size

Service: Performance Driven Marketing

Results: 20% higher conversion campaign rate

Service: 360 Agency Approach

ChatBot + Performance Driven Marketing  

Results: Development in progress…

Service: 360 Agency Approach

ChatBot + Performance Driven Marketing  

Results: Development in progress…

Service: Campaign Sponsorship  

Results: >300% Campaign Uplift  

generating exposure for Proton X70

CASE STUDIES



Winning Case Studies (e-Shop)

Awareness Campaign during Covid-19 MCO

*ACHIEVEMENTS
-----------------------------------------------

Growth In Traffic and Sales  
Conversion Rate
-on-point targeting created a  
genuinely engaged audience to find  
out more.

Reduced Bounced Rate to Well  
Below 50%
-customized pre-sell contentattracted  
audiences who are interested about  
Unique Selling Points of the client.

Drive traffic & awareness  
to e-shop

*On-going Campaign



Winning Case Studies (e-Shop)

Lead Gen Campaign – land on e-Shop

CHALLENGE

Lack of footfall and online conversions, and to increase membership sign-ups.

SOLUTION

Leveraged RinggitPlus first-party data audience through a series of articles,

vouchers sponsorship, and on-ground activities while riding onto RinggitPlus  

tactical campaign during festive seasons. Read article here.

ACHIEVEMENTS
---------------------------------------------

--

25% Growth In Sales Conversion  
Rate
- on-point targeting created a  
genuinely engaged audience to find  
out more.

Reduced Bouned Rate to Well Below  
50%
- customized pre-sell contentattracted  
audiences who are interested about  
Unique Selling Points of the client.

Content Advertorial

https://ringgitplus.com/en/blog/sponsored/this-week-s-tesco-malaysia-catalogue.html


Lead Gen Campaign – Qualified Lead Drop

CHALLENGE

Reaching out and targeting quality characteristics of audience segments.

SOLUTION

Target segments inclusive of RinggitPlus first-party data audience and targeted audiences  

within ringgitplus.com run-of-site banners.

*Refer screenshots in next slide

Winning Case Studies (Lead Drop)

ACHIEVEMENTS
-----------------------------------------------

150% growth in acquisition with the  
same budget
- on-point targeting (married with  

kids) and created a genuinely  
engaged mid-level income  
audiences.

Drive Leads Submission

*On-going Campaign



Video Content Marketing (produced by RinggitPlus)

CHALLENGE

Brand Endorsement and equity is crucial to increase the  

participation of the contest campaign

SOLUTION

RinggitPlus created hype with holistic approach on creative

concept for video and optimized the campaign on social

media to drive contest submission.

To catch SEM via content marketing also drive traffic from  

social media to the story page

Winning Case Studies (Contest Submission)

ACHIEVEMENTS
-----------------------------------------------

Increased in time-on-site & reduced  
bounced rate
- on-point targeting moved users to  
consideration stage with the product  
on-site longer than usual.

-Creative and Copy produced by  
RinggitPlus

Content Advertorial



Winning Case Studies (First-Party Data)

CHALLENGE

Unable to reach Citibank users through other

social media platforms for campaign.

SOLUTION

Leveraged RinggitPlus first-party data audience

toreach Citibank credit cards (approved card)

user via Facebook & Instagram and Solo EDM.

ACHIEVEMENTS
-----------------------------------------------

25% Growth on onlineSales  
Enquiries
- 20% growth in overallsales  
conversion

Content Advertorial



Winning Case Studies (Insurance)

RinggitPlus  
Managed Creative  
And Digital Media  

Buy For Client

FB Campaigns  
Launched via  

Client’s FB Page

Drove Traffic &  
Quality Leads on  
Client’s Website

ACHIEVEMENTS
--------------------------------------

Achieved 50% of Target  
Within 25% of Time Gone  
Thanks to relevant creative approach  
and a highly targeted 1st party data  
audience from RinggitPlus

20% Increase in  
Conversion Rate to Sales  
Feasible with a high quality base of  
audience to start the campaign with

Insurance Client
Term Life Insurance

Client Won A Digital Insurance Award  
The Very Same Year!



Winning Case Studies (Investment)

ACHIEVEMENTS
----------------------------------------

Met 168% of Campaign
KPI in 21 days
- Grew traffic by 4x than normal with  
financially qualified audience
(min RM8,000 income, investor)

580% Higher Conversion
Rate From Visit To Sales
- Higher quality audiences results in  
much higher conversion to sales for  
the client

Investment Summit
Investment Educator

RinggitPlus  
Launched A Digital  
Media Campaign  

For Client

Targeted Minimum  
RM8,000 Income  

Audience via  
Client’s FB Page

Drove Traffic &  
Quality Leads on  
Client’s Website



Winning Case Studies (e-Commerce)

RinggitPlus Wrote  
One Article  
(blog post)

Promote Banks’
Promo Codes via
Organic Traffic

Drove More Than  
RM500K Sales In  

A Single Day

ACHIEVEMENTS
----------------------------------------

#1 Organic Search Ranking
on Google
- keyword “11.11 promo”
- higher search ranking than the 11.11  
players like Lazada, Shopee

>500K Sales Generated in  
24 Hours, From A Single  
Article on RinggitPlus

- 1 article, >500K sales in 24 hours

11.11 Promo 2019
e-Commerce



Winning Case Studies (Banking)

ACHIEVEMENTS
----------------------------------------

300% Growth In  
Sales Conversion Rate
- CPL maintained
- Leads to approval increased  
from 1% to 3% within 2 months

225% Growth in Average  
Approved Loan Amount
- Average approved loan amount  
increased about 125%

Banking Client
Personal Loan Offer

Agency Targets  
RinggitPlus 1st  

Party Data  
Audience

Agency Launched  
Campaigns on  

Facebook

Drove Traffic &  
Quality Leads on  
Client’s Website



Winning Case Studies (Banking)

Agency Targets  
RinggitPlus 1st  

Party Data  
Audience

Agency Launched  
Campaigns on  

Facebook

Drove Traffic &  
Quality Leads on  
Client’s Website

ACHIEVEMENTS
----------------------------------------

200% Growth In  
Sales Conversion Rate
- CPL decreased by 20%
- Leads to approval increased  
from 1% to 2% within 3 months

125% Growth in Average  
Approved Loan Amount
- Average approved loan amount  
increased about 25%

Banking Client
SME Loan Offer



Winning Case Studies (Ski Resort in Japan)

RinggitPlus Became  
Client’s 360*  
Digital Agency

Targeted Minimum  
RM8,000 Income  

Audience via  
Client’s FB Page

Drove More Than  
RM700,000 Digital  
Sales Revenue in  

2019 For The Client

ACHIEVEMENTS
----------------------------------------

Chatbot Powered
Resort Booking system
- developed client’s digital
infrastructure
to manage enquiries and booking via  
a chatbot platform

Generated >RM700K  
Digital Sales Revenue
- total 360* digital agency for the client
- managed to turn clients’ seasonal
business into an all year round biz

Ski Resort
Vacation Spot (Japan)

(client logo)

Welcome



Winning Case Studies (Property)

Drove More Than  
RM500K Sales In  

A Single Day

ACHIEVEMENTS
----------------------------------------

Met 150% of Client’s Page Views Target
• 15,000 unique pageviews, 50% higher

than the target of 10,000

50% Lower CPL With Higher Volume  
Than Key Competitors Combined
• Audience reached are responding well  

due to high relevancy and ‘soft-sell’  
approach, especially from a trusted  
brand (RinggitPlus)

Content Advertorial

CHALLENGE

• Getting property pageviews and leads during a downtrend is challenging

• Client needed more leads to get the potential sales to hit target

SOLUTION

• Leverage RinggitPlus first-party data audience through a series of articles with a  

strong call to action to find out more at client’swebsite



Winning Case Studies (Property)

Automated Chatbot

OBJECTIVES
• To position Mah Sing as a value-adding property developer brand which cares for home  

buyers by solving their home loan questions

• To strengthen RinggitPlus’s position as a trustworthy home loan advisor which helps clients

in making a better home loan decision

SOLUTION
• An automated chatbot built with five key pillars which will be addressing the most commonly  faced 

circumstances by prospective home buyers – www.madamloan.com.my

http://www.madamloan.com.my/


Winning Case Studies (Property)

ACHIEVEMENTS
-----------------------------------------

30% Longer Time On Site With Our  
Audience
• Right targeting created a genuinely  

engaged audience to find out more

Reduced Bounce Rate To WellBelow  

50%

• Customized pre-sell content attracted  

audience who are interested about the  

Unique Selling Points of the client

Content Advertorial

CHALLENGE

• Getting property visitors to stay on site from paid media ischallenging

• Client needed to reduce bounce rate and increase time onsite

SOLUTION
• Leverage RinggitPlus first-party data audience through a series of articles,  

supported with client’s video as an ad via paid media, to drive traffic for client



Case Study Stories

Click to read:

• Tesco: How To Be A Smart Shopper

• Volkswagen: Volkswagen Is Offering Perks That Help You Save Money

• Boost: 8 Ways You Can Get More Savings With Boost This NewYear

• Mudah.my: TerlebihBeliDuring Sales? KenalahSell!

• AirAsia BIG: Earn AirAsia BIG Points With Your Money Deposits This

Coming “Li Chun”

Case Study Videos

Click to watch:

• CIMB

• Brands Chicken Essence

• 'BIG' Tune Money

• Rowe Motor Oil

• Vitagen Collagen

• Cool Blog

• Burger King

• Circles Life

• Royal Selangor Pewter

• Morelli's Gelato

• Senheng

https://ringgitplus.com/en/blog/sponsored/how-to-be-a-smart-shopper.html
https://ringgitplus.com/en/blog/sponsored/volkswagen-is-offering-perks-that-help-you-save-money.html
https://ringgitplus.com/en/blog/sponsored/8-ways-you-can-get-more-savings-with-boost-this-new-year.html
https://ringgitplus.com/en/blog/sponsored/terlebih-beli-during-sales-kenalah-sell.html
https://ringgitplus.com/en/blog/sponsored/earn-airasia-big-points-with-your-money-deposits-this-coming-li-chun.html
https://ringgitplus.com/en/blog/sponsored/earn-airasia-big-points-with-your-money-deposits-this-coming-li-chun.html
https://www.youtube.com/watch?v=i-wG5JiR5ns
https://www.youtube.com/watch?v=-2K6VxrZ8gM
https://www.youtube.com/watch?v=ewQbWZZYlik
https://www.youtube.com/watch?v=0bs3r7qYlpA
https://www.youtube.com/watch?v=W1F0nDnDwUQ
https://www.youtube.com/watch?v=O5wYrhjGd4Y
https://www.youtube.com/watch?v=3qJFmnQIbjQ
https://www.youtube.com/watch?v=BxBSaKyf-ZQ
https://www.facebook.com/250704828547/videos/2853411104706561/


Covid-19 Context



What is Malaysian’s concern about COVID 19?

Source : Google Trend as at 18 Mar 2020

Malaysia Lockdown interstate travel +4,900% Simtom covid 19 mengikut hari +4,100%

Astro Free Channel +4,900% Cuba Corona Virus +4,000%

Dokumen perjalanan +4,800% Giant batu caves covid 19 +3,000%

Starbucks buy 1 free 1 +3,600% Gucci mask +2,800%

Balik kampung covid 19 +1,700% Cara pakai mask bertali +1,800%

JPJ open during lockdown +800% Jenazah covid 19 +1,400%

Balik kampung lockdown +500% How to boost immune system +600%

Grab food call center +500% Food to increase immune system +400%

Free delivery grab food +400% Benuk corona setelah dibesarkan 2600x +400%
Are restaurants open during lockdown +400% Covid 19 update numbers +300%

Work from home quotes +300% Kematian covid 10 +170%
Watch movie free online +150%

CORONAVIRUS

COVID-19

CORONAVIRUS

LOCKDOWN



The Rise of Digital Consumption & Purchase

42% increase in streaming more content

32% increase in online shopping

30% increase in ordering food online

Source: COVID-19: Asians worried sick about financial health



Source: COVID-19: Asians worried sick about financial health

Brand Trust with Real Value is Significant to Consumers



Financial Planning & Management is the main concern of consumers

Source: COVID-19: Asians worried sick about financial health

As fears grow about the impact of the covid-19 virus , communities across the world  

are now taking extraordinary measures to contain its threat.

Now there are signs that the virus is moving from  

traders’ screens to the real economy.

Should buymore!!

No more income$ $

Don’t want sick ar….

Must have a  

financial plan

30%
34%

46%

60%

Panic purchase Risk of people losing jobs Worried about fallingsick More proactive about financial  

planning and security for the future



LEVERAGE ON OUR BRAND TRUST IN SAVING MONEY



SUMMARY

1. Probably the only channel in the market who can

help clients to reach an audience segment based on

their financial data.

2. Full-stack capabilities and we are flexible to come in

wherever most suitable for our clients in their funnels.

3. We are open to media barter deals to create win-win

partnerships

Let’s get to know you

and your business!

NEXT STEPS



Thank You


